New CAN FB Page Campaign
Strategy Outline for Transition to New CAN FB Page
Objective
Inform followers of the current page that a new official page has been created and get them to follow and engage with the new page. This need stems from the restriction on the current page’s admin account, which prevents them from giving us access to the business portfolio and page management tools. 
Step One: Setup and Initial Preparation
1. Create the new official page
2. Match the page handle from the old page. This may require changing the handle and/or of the old page and/or url before doing so. 
Step Two: Announcement and Redirect
1. Post and pin an announcement about the move to a new official FB page.
2. Include a link to the new page and a clear call to action to follow it.
3. Change the profile picture and cover image to graphics with similar redirect messaging.
4. Update the About section with directions to follow the new page
5. Post a welcome message on the new page and at least two other post before or on the day the announcement is made. 
Step Three: Engagement and Link Updates
1. Begin posting the content calendar on the new page.
2. Update all internal and external links (i.e. website, email footers, linktree, and any other relevant bios).
3. Use “Invite to like page” feature to invite all users who engage with content on the new page to increase follower count faster. 
Step Four: Cross-Promotion and Awareness
1. Promote the new page on the other social media platforms, including the direct link to the FB page.
2. Ask for internal support from CAN employees to promote the new page and provide them with post copy and graphics to do so.
3. Step Five: 
Step Five: Sunsetting Old Page
1. Post a final message on the old page informing followers that there will be no further updates.
2. Leave the old page visible for another 2 to 3 months. We will have to explore if there are any options to remove the page with the limited admin access we have. 
